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Last June Dan Motola joined Metro Interactive as Vice President of Sales 
and Marketing. Motola had ten years of previous sales experience with 
several of the top companies in the business. Obviously, one of his major 
goals is to increase sales to suit the ever-changing adult business and 
to maximize the utilization of the company’s massive content library to 
improve supplementary revenues. The company currently offers content 
for all platforms worldwide, and Motola is also working on developing and 
marketing new product lines to even further diversify their offerings. We’d 
like to thank Dan and Metro Interactive for making this interview possible.

UC: Dan, how long have you been 
working in the adult field?

DM: I have been working in the 
industry for a total of ten years. 

UC: What are your main 
responsibilities at Metro?

DM: I am the VP of Sales and 
Marketing. My responsibility 
is to build strong relationships 
with distributors, store chains, 
and webmasters in an effort to 

increase sales. In addition, we are 
continuously working on finding 
new ways of delivering our product 
worldwide!

UC: With DVD sales diminishing, 
what advice can you give retailers?

DM: The “key” is to utilize all 
aspects of advertising. It’s critical 
to brand and maintain the quality of 
your product, not the quantity. 

UC: What are the key factors in 

Metro’s Marketing Guru

DAN MOTOLA

making an adult studio successful?

DM: First and foremost, you have 
to have hot new content, preserve 
good relationships with performers, 
and insist on running every aspect 
of the business with integrity. 
Second, you must provide a quality 
finished product and third, provide 
strong customer service.

UC: What are the most important 
lessons you’ve learned in this 
industry?

DM: Customer service is definitely 
a priority. One must also be aware 
of consumer demands and always 
be proactive. 

UC: What direction do you think 
the industry will take in the next five 
years? Do you foresee any major 
changes?

DM: I do think that the interactive 
capability between the consumer 
and the content will advance 
tremendously.

UC: What have you personally done 
to help the fight against the unjust 
prosecution of this industry?

DM: Educate the uneducated!

UC: What would you change about 
this industry if you could?

DM: I would really like to see the 
online capabilities of free porn 
access eliminated.

UC: What major projects are in the 
works at this time?

DM: Our priority at the moment 
is the Internet (live web cam, live 
chats, niche sites, and upcoming 
productions, such as The 
Jeffersons and Azzfest 7), as well 

Photos: Metro Content

as duplicating our DVD presence to 
the Internet market. 

UC: What are your goals for the 
company in the coming year?

DM: Our ultimate goal is to continue 
to produce high-end features and 
top-quality ethnic product. We also 
look forward to increasing revenue 
by becoming more interactive with 
the end user.

UC: Any other details you’d like to 
share?

DM: It’s an honor to work at Metro, 
a company that has been the corner 
stone in the adult industry for over 
40 years. We pride ourselves on 
having one of the best support staffs 
in the industry. Please support adult 
product by buying it! UC

RIGHT & BELOW: Stills from The Jeffersons, 
A XXX Parody.
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